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	General Information

	Course name
	[bookmark: _GoBack]Semiotics of Media Texts 

	ECTS Credits
	5

	
	
	Semester
	summer

	

	Aims

	Aims and objectives: General introduction to subject of mass media in Britain, the most important aspects of functioning of mass media in British society, analysis of various media and their products, their importance, functions, discourses and aspects, how these operate within contemporary British society.	

	Contents

	Week 1: Introduction to the course/Course organisation. 
Week 2: The Media (general information, status, functions, influences). 
Week 3: British media I. (Press) 
Week 4: British Media II. (Broadcast and Radio) 
Week 5: News journalism in Britain (Print and broadcast news). 
Week 6: Advertising in Britain (Print and broadcast media). 
Week 7: Tutorials. Week 8: British Sitcom. 
Week 9: British Soap Opera and British Reality Show.
 Week 10: Presentations. 
Week 11: Presentations. 
Week 12: Presentations. 
Week 13: Tutorials. 
Week 14: Tutorials.

	Evaluation
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